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10 do’s

1. Do use Al To BRaINSTORM OR CLAaRIFY IDEas
Use it as a thought partner to organize your thinking—not to take over
your message.

2. Do FacT-CHeCK any INFORMATION IT GeneraTes
Al can sometimes make confident-sounding errors. Verify stats, dates,
and sources.

3. Do personaLize Al-GeneraTep DRAFTS
Always add your tone, context, and perspective. Your audience wants
you, not a generic voice.

4. Do RUN INCLUSIVITY anD BIaS CHECKS
Asl the Al to highlight non-inclusive language or check your draft for
unconscious bias.

5. Do eDpIT FOR nuance
Al is great with structure, but it may oversimplify sensitive issues. Add
the complexity your values require.

6. Do use Al To expLORe aLTERNATIVE PHRASING
If you're struggling to find neutral or accessible language, Al can suggest
respectful alternatives.

7. Do Be TRanspParenT IF Al pLayeD a SIGNIFICaNT ROLE
Especially in collaborative or public contexts, consider noting that Al
supported the writing process. | use Al to inspire, improve and correct as
part of the creative process, but | still fully own my content.

8. Do seT eTHICaL BounDaRIes
If your Manifesto includes commitments to fairness, accessibility,
transparency, and inclusivity, ensure your Al use reflects exactly that.

9. Do eXxPeRIMENT THOUGHTFULLY
Test different approaches and prompts to get closer to your unique tone
and goals.

10. Do use Al To HeLP manaGe YOUR TIMe—NOT RUSH YOUR THINKING
Let it take care of structure or routine phrasing so you can focus on the
heart of the message.
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10 don'ts

1. Don’t TReaT Al ouTPUT as FINaL
Al drafts are just a starting point. Never publish without editing,
reviewing, and aligning with your values (Manifesto).

2. Don’t LeT Al sPeaKk FOR communiTies
Al can unintentionally reproduce stereotypes or generalisations—don’t
rely on it to speak to lived experience!

3. Don’r assume “neuTraL” Al LanGuagGe IS INCLUSIVe
Al is trained on human language, which can include bias. Always apply
your critical lens.

4. Don’T ouTsource sensiTive contenT 10 Al
Topics involving trauma, identity, or injustice need human judgement
and care.

5. Don’r use Al TO masK YOUR voice OR BRaND
If the result sounds sterile, corporate, or “off"—it probably is. Rewrite it
to sound like you.

6. Don’t ReLy on Al To GeneraTe vaLues-BaseD CONTENT FROM

SCRATCH
Your Manifesto should be your source of truth—not something Al invents
for you.

7. Don’T SKIP THe FeeDBACK STeP JusST Because Al was invoLvep
Even if the content feels polished, share it with real people to get
grounded reaction.

8. Don’t use Al TO CHURN OUT CONTENT aT THE eXPense OF REFLeCTIoON
Volume doesn’t equal value. Prioritise meaningful posts over more
frequent ones.

9. Don’t use Al To mimic someone eLse’s voice
Imitating another person’s or group's identity—especially marginalized
voices—is unethical.

10. Don’T PRETEND YOU WROTE €VEeRYTHING SOLO IF YOU usep Al

exrtensiveLy
If transparency matters in your work, acknowledge how you used Al in
your process.
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